
Audience Analysis for Sabrhub ContextRegister 
 
Objective: Identify the target audience’s key characteristics, needs, and challenges 
for Sabrhub’s ContextRegister product, focusing on CSPs, MSPs, ITSPs, Distributors, 
and CPaaS companies to align the marketing and sales approach with their specific 
requirements. 
 

1.​ Communication Service Providers (CSPs)​
Telecommunication companies offering Application-to-Person (A2P) 
messaging services that enable businesses to send SMS/MMS messages to 
their customers. They manage 10DLC compliance directly. 

 
Needs/Challenges: 

●​ Compliance complexity: Navigating The Campaign Registry (TCR) 
requirements for 10DLC compliance is resource-intensive. 

●​ Scalability: Managing thousands of brand and campaign registrations 
efficiently. 

●​ Risk mitigation: Avoiding penalties, message blocking, and campaign 
rejections due to non-compliance. 

●​ Automation: Reducing manual processes to improve operational 
efficiency. 

 
How ContextRegister addresses their needs: 

●​ Streamlines brand and campaign registration with minimal manual 
intervention. 

●​ A centralized dashboard enables efficient management of multiple 
brands and campaigns. 

●​ Regular compliance checks minimize risks and ensure uninterrupted 
messaging services. 

 
2.​ Managed Service Providers (MSPs)​

MSPs manage IT infrastructure and services, often acting as intermediaries 
between businesses and CSPs for messaging solutions. They deliver bundled 
solutions to their clients. 



 
Needs/Challenges: 

●​ Client education: Educating customers about 10DLC compliance 
requirements. 

●​ Simplified workflows: Managing registrations on behalf of multiple 
clients without added complexity. 

●​ Value addition: Offering 10DLC compliance as part of their broader IT 
services to stay competitive. 

 
How ContextRegister addresses their needs: 

●​ Automates client onboarding and ensures 10DLC compliance. 
●​ Centralized tools to manage multiple brands and campaigns for 

diverse clients. 
●​ Enhances their service portfolio, adding value to their offerings. 

 
3.​ Internet Telephony Service Providers (ITSPs)​

ITSPs provide voice and messaging services over IP networks, enabling 
businesses to manage communication services, including A2P messaging. 

 
Needs/Challenges: 

●​ Compliance management: Navigating and adhering to TCR 
requirements. 

●​ Operational efficiency: Simplifying the process of registering brands 
and campaigns. 

●​ Integration needs: Ensuring seamless compatibility with existing IP and 
messaging platforms. 

 
How ContextRegister addresses their needs: 

●​ Reduces the manual workload for 10DLC compliance, saving time and 
resources. 

●​ Continuous validation ensures ongoing compliance with TCR 
standards. 

●​ The scalable solution integrates with their existing platforms for 
effortless adoption. 



 
4.​ Distributors​

Distributors act as intermediaries between CSPs and resellers or end-users, 
often facilitating the sale and management of messaging services. 

 
Needs/Challenges: 

●​ Multi-Tier management: Managing compliance across various tiers, 
including resellers and end-users. 

●​ Accountability: Ensuring resellers and end-users comply with 10DLC 
requirements. 

●​ Risk mitigation: Preventing disruptions due to non-compliance across 
their ecosystem. 

 
How ContextRegister addresses their needs: 

●​ Provides a centralized solution to track and manage compliance for 
resellers and their clients. 

●​ Automated checks ensure compliance across all tiers, reducing the 
distributor's risk exposure. 

●​ The scalable solution accommodates large networks of resellers and 
end-users. 

 
5.​ Communications Platform as a Service (CPaaS) Companies​

CPaaS providers offer APIs and tools that allow businesses to integrate voice, 
video, and messaging functionalities into their applications. 

 
Needs/Challenges: 

●​ Developer-Friendly solutions: Ensuring 10DLC compliance without 
adding complexity for developers and end-users. 

●​ Compliance as a service: Offering TCR-compliant messaging solutions 
to their customers. 

●​ Scalability: Handling high volumes of campaign registrations and 
updates. 

 
How ContextRegister Addresses Their Needs: 



●​ Offers an API-friendly platform for seamless integration with CPaaS 
solutions. 

●​ Automates compliance checks, reducing the burden on developers. 
●​ Scales effortlessly to support high campaign and brand registration 

volumes. 
 
Audience Prioritization 
 

1.​ CSPs: Directly responsible for 10DLC compliance and managing large-scale 
registrations. 

2.​ CPaaS Companies: Influential players in the messaging ecosystem, serving 
many clients. 

3.​ Distributors: Key intermediaries managing compliance across a network of 
resellers. 

4.​ MSPs and ITSPs: Serve as crucial connectors between CSPs and end-users, 
offering bundled solutions. 

 
Key Takeaways 

●​ ContextRegister’s value lies in automating compliance, minimizing risks, and 
scaling operations across all these audiences. 

●​ The marketing strategy should address pain points like operational efficiency, 
compliance risk mitigation, and scalability while showcasing how 
ContextRegister integrates into an organization’s existing workflows. 

●​ Tailored messaging for each segment will enhance adoption and highlight 
ContextRegister as the premier solution for 10DLC compliance in the 
messaging ecosystem. 

 
Other Audiences 
 
Large Enterprises or SaaS Providers 
Organizations offering messaging platforms or marketing automation tools that 
integrate with 10DLC-compliant messaging solutions. 
 
CSP Resellers  



Resellers who act as intermediaries between larger CSPs and smaller businesses or 
end-users and manage messaging services on their clients' behalf. 
 
SMBs 
Organizations using 10DLC messaging to reach their consumers directly or through 
a software platform (CSP reseller). 
 
Why These Audiences? 
 
CSPs and CSP resellers need streamlined compliance processes: ContextRegister 
helps them navigate 10DLC compliance requirements efficiently, reducing manual 
overhead and ensuring legal adherence to The Campaign Registry (TCR) guidelines. 
 
Scalability and efficiency are critical: CSPs managing thousands of brands and 
campaigns benefit from ContextRegister’s automated checks, centralized 
dashboard, and ongoing validation, which reduce delays and prevent campaign 
rejections. 
 
Risk mitigation is a top priority: ContextRegister appeals to CSPs focused on 
minimizing risks and maintaining uninterrupted service by providing continuous 
monitoring and compliance validation tools. 
 
Additionally, resellers often work with diverse clients, from small businesses to 
medium-sized enterprises, many of whom are unfamiliar with 10DLC compliance 
requirements. ContextRegister enables resellers to streamline these clients' 
registration and onboarding process, handling submissions and approvals with 
minimal manual intervention. 
 
SMBs should be aware of the importance of number and campaign compliance and 
verify the software they use ensures said compliance. They should also be mindful 
of non-compliance risks, specifically having their messages blocked. 


